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New Entrants (15 >21 )
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Best Japan Brands 2024 (1-50 fii)
2024 2023 o 75> R fifE RS Global/

FRIELE FELEt=x
SyEvy SyELy A

1 1 Toyota Automotive 64,504 8% 75%|Global *q
2 2 Honda Automotive 24,412 7% 86%|Global *q
3 3 Sony Electronics 19,065 12% 77%|Global *1
4 6 UNIQLO Apparel 12,898 23% 56%)|Global

5 4 Nissan Automotive 12,676 4% 84%|Global *q
6 5 Nintendo Electronics 10,498 2% 77%|Global *q
7 8 Panasonic Electronics 6,699 6% 61%|Global *1
8 7 NTT DOCOMO Telecommunications 6,436 1% - Domestic |*6
9 9 Canon Electronics 6,032 3% 79%|Global *q
10 10 MUFG Financial Services 5,949 8% 50%|Global

11 11 SoftBank Telecommunications 5,675 7% 11%|Domestic
12 14 Suntory Food & Beverages 4,907 18% - Domestic|*2, *6
13 13 Subaru Automotive 4,899 5% 85%|Global

14 12 au Telecommunications 4,872 3% 10%3R3% | Domestic
15 15 Recruit Media 4,553 11% 57%|Domestic |*4
16 17 Asahi Food & Beverages 3,718 8% 49%|Domestic |*4
17 16 Bridgestone Automotive 3,686 7% 86%|Global

18 18 Shiseido Personal Care 3,348 4% 72%|Global

19 20 Daikin Machinery 3,248 9% 83%|Global

20 21 T-Eleven Retail 3,108 5% 75%|Global

21 19 Kao Personal Care 2,784 -9% 45%|Global

22 23 Kirin Food & Beverages 2,724 3% 42%|Domestic [*4
23 24 SMBC Financial Services 2,592 3% 53%|Global

24 25 Shimano Machinery 2,553 11% 91%|Global

25 27 Suzuki Automotive 2,372 8% 74%|Global

26 28 Yamaha Diversified 2,285 14% 90%|Global *3
27 26 Tokio Marine Financial Services 2,241 2% 48%|Global

28 22 Rakuten Technology 2,132 -20% 16%|Domestic
29 29 Hitachi Diversified 2,040 4% 62%|Global

30 30 Unicharm Personal Care 2,013 9% 66%|Global

31 31 Komatsu Machinery 1,861 9% 88%|Global

32 32 NISSIN Food & Beverages 1,640 13% 37%|Global

33 33 Ajinomoto Food & Beverages 1,625 17% 66%|Global

34 37 Fujitsu Business Services 1,523 19% 38%|Global

35 35 MUJI Retail 1,474 11% 41%|Global

36 34 Fujifilm Diversified 1,390 4% 64%)|Global

37 36 Yakult Food & Beverages 1,379 6% 45%|Global

38 39 DENSO Automotive 1,321 11% 62%|Global

39 42 Kubota Machinery 1,320 14% 78%|Global

40 40 Mizuho Financial Services 1,285 8% 61%|Global

41 41 Mazda Automotive 1,265 8% 84%|Global

42 44 NTT DATA Business Services 1,263 11% 53%|Global

43 43 OMRON Electronics 1,253 9% 63%|Global

44 38 Mitsubishi Estate Construction & Real Estate 1,224 -3% 14%|Domestic
45 47 BANDAINAMCO Entertainment 1,180 13% 42%|Global

46 50 Nissay Financial Services 1,111 12% - Domestic [*6
47 45 Terumo Healthcare 1,109 0% 75%|Global

48 46 HOYA Precision Equipment 1,102 3% 76%)|Global

49 49 Kikkoman Food & Beverages 1,073 7% 75%|Global

50 51 KEYENCE Electronics 1,047 8% 62%|Global

*1:Best Global Brands 203Ic5 > 91 Y L7 S5V RIZEDT S RlifESEZBERAL TV ET,
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*4: BN LR LERIZI0%EBTIN, TSR (Recruit. Asahic Kiring Dai-ichi Life) 283 2EE TOF LB 30%ICHE BV RTINS 8.
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Best Japan Brands 2024 (51-100 i)

g

2024 2023 75> RfifE = Global/
WRIFL — FmiEtE
SVXVT XV (USmS) (0EEES) Domestic
51 48 SECOM Security 1,037 0% 5% |Domestic
52 52 Olympus Healthcare 963 -1% 86%|Global
53 54 ASICS Sporting Goods 949 9% 82%|Global
54 57 Nitori Retail 928 9% 10%3i# [ Domestic
55 56 Isuzu Automotive 927 9% 69%|Global
56 53 LINE Media 921 -4% - Domestic
57 55 Murata Electronics 881 3% 91%|Global
58 59 Daiwa House Construction & Real Estate 816 6% 14%|Domestic
59 60 WORKMAN Retail 800 5% 10%:3kii [ Domestic
60 63 NEC Business Services 798 9% 27%|Domestic
61 62 Ricoh Business Services 781 5% 62%)|Global
62 64 KOSE Personal Care 763 6% 44%|Global
63 66 Chugai Pharmaceuticals 748 7% 48%|Global
64 69 Mitsubishi Motors Automotive 720 8% 78%|Global
65 67 Epson Business Services 712 2% 83%|Global
66 70 Meiji Yasuda Financial Services 706 10% - Domestic
67 61 Nomura Financial Services 696 6% 21%|Global
68 68 Lawson Retail 695 3% 9% |Domestic
69 58 Makita Machinery 661 -17% 84%|Global
70 71 Japan Airlines Logistics 656 4% 47%|Domestic
71 74 Mitsui Fudosan Construction & Real Estate 644 5% 13%|Domestic
72 65 Sompo Holdings Financial Services 625 -12% 31%|Global
73 76 KONAMI Entertainment 591 10% 31%|Global
74 77 Matsumotokiyoshi Retail 588 10% 10%3Ri# [ Domestic
75 72 Meiji Food & Beverages 580 -1% 12%|Domestic
76 83 NRI Business Services 572 15% 18%[Domestic
7 73 Pigeon Personal Care 564 9% 64%)|Global
78 78 Calbee Food & Beverages 558 6% 26%|Domestic
79 79 Sagawa Logistics 543 4% 17%|Domestic
80 82 Mitsubishi Electric Diversified 535 5% 51%|Global
81 75 ORIX Financial Services 524 9% 25%|Domestic
82 86 ZOZOTOWN Retail 523 11% 10%3ki# [ Domestic
83 80 FamilyMart Retail 520 0% - Domestic
84 84 Sumitomo Life Financial Services 519 8% - Domestic
85 81 Brother Business Services 490 -5% 86%|Global
86 87 Dai-ichi Life Financial Services 477 4% 33%|Domestic
87 88 Lion Personal Care 472 4% 32%|Global
88 89 Astellas Pharmaceuticals 469 4% 81%|Global
89 92 Sekisui House Construction & Real Estate 446 13% 18%|Domestic
90 85 Casio Electronics 419 -11% T77%|Global
91 94 Mercari Retail 416 22% 26%|Domestic
92 93 Resona Financial Services 409 3% 10%3R# [ Domestic
93 90 Nikon Precision Equipment 387 -8% 80%)|Global
94 91 Asahi Kasei Diversified 371 9% 51%|Global
95 96 MS&AD Financial Services 334 1% 23%|Domestic
96 95 Yamato Logistics 333 0% 10%3R3#% [ Domestic
97 98 TOTO Diversified 324 4% 34%|Global
98 100 POLA Personal Care 305 3% 17%|Domestic
99 99 CAINZ Retail 293 -1% - Domestic
100 NEW Takeda Pharmaceuticals 288 New 87%|Global

*5: Japan AirlinesDBAFG LBIZERRE BATLOEGHE Ao TH D REANICEATRELAEFTLBIFARINTULARL S, Domestic7 SV REAHRLTVWET,
*6: NTT DOCOMO. Suntory. Nissay. LINE. Meiji Yasuda. FamilyMart. Sumitomo Life. CAINZDBNFT EBLRIFIENRE B> TWS T8,
Domestic7 5> REHBLTVWET,
*T oBATE LB LERIEZ30% KBTI BEICIBGBICT VIV LTS RIdGlobal7 Sy REABLTVWET,
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2. TSV FD®ESR -NEDSB. TSV RFOERSEHRETS
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EAL. FRUNAVFI—IZRELET. ELTEANFIY—IZEICLT. BEDHAE - HMICID@ERT SV F
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750 RREFMEETILIORER

#HAREZX (Internal Factors)

HAEE (External Factors)

Leadership

- Direction (K@)
- Alignment ($5%&7)
- Empathy (#£&5)
- Agility (1880/7)

Engagement

- Distinctiveness (HhEM%)
- Coherence (E&MH)

- Participation (&IM)

Relevance

« Presence (Z7ER%)
« Trust (EAE)

- Affinity (B&E)

COTSURBERATIE. AVE—T SV FHBOHEFEICED. BFIRICERIN. £0 TE5XR; THROTS
YRRZEZEDSIK LT, TS5V RBENEESNE Y. [TV ROREDH LU TS50 RBEDI 3. AR
ThTLWBTETERREEFZHAL. BHIO-NILEA T AOFFIIHIL L2 FOSENSFEZEEITES
nxy,

KAFHEICISESGOER ML L TH D RFEEHFIME TCSREREME (ESGHR) 2023FHky ZFBLTED XY,
XAETHE D REAR 132022108181 52023F9H30HT Y,
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R /N IZDWTDEE L WiBERIL https://www.interbrandjapan.com Z Z&E 23 L\,

SRVEDE
MRS V2 —T SV P v/Ny 18 pNIEE. ILExE. BAH3
Tel: 03-6632-5340 e-mail: ibj-pr@interbrand.com

LinkedIn (https://www.linkedin.com/company/interbrand-japan/)
X (https://twitter.com/InterbrandJapan)
Facebook (https://www.facebook.com/interbrandtokyo/)

Instagram (https://www.instagram.com/interbrand_japan/)
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