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#AREF (Internal Factors) HAEFR (External Factors)

Leadership Engagement Relevance

« Direction (E@7A) « Distinctiveness (JE1%) * Presence (fF7ER%)
« Alignment ($63R1) + Coherence (&) * Trust (SABE)

- Empathy (#&A) « Participation (HglM%) - Affinity (B&E)

« Agility (1885)
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HEDOBSTITaR—=23 0, AEICEREXETON—T T4 VIV RATLERTHRELE T, 10T U T O XETHAE
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https://www.interbrandjapan.com % ZE& < 723 L\,

ERIVEDE

MR Va2 —T SO RIe N> BY BREH. @ExH3

Tel: 03-6632-5340 e-mail: ibj-pr@interbrand.com

LinkedIn (https://www.linkedin.com/company/interbrand-japan/)

Facebook (https://www.facebook.com/interbrandtokyo/)



