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Best Japan Brands 2021 (1-501i1)
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2021 2020 75 > REEfE Global/
- | . SIEIEELL F Ll .
XV FUFRVY (Usms) o —— Domestic

1 1 Toyota Automotive 51,595 -8% 76%|Global
2 2 Honda Automotive 21,694 -11% 85%)|Global
3 4 Sony Electronics 12,010 14% 70%|Global
4 3 Nissan Automotive 10,553 -8% 83%|Global
5 5 Canon Electronics 8,057 -15% 76%)|Global
6 7 UNIQLO Apparel 8,023 16% 46%)|Global
7 6 NTT DOCOMO Telecommunications 7,641 -8% 10%37% | Domestic
8 10 Nintendo Electronics 7,296 31% 77%|Global
9 8 Panasonic Electronics 5,844 -6% 52%|Global
10 9 MUFG Financial Services 5,324 -13% 48%|Global
11 11 SoftBank Telecommunications 4,958 -8% 21%|Domestic
12 12 au Telecommunications 4,576 6% 10%3K3# | Domestic
13 13 Subaru Automotive 4,096 7% 83%|Global
14 14 Recruit Media 3,405 -5% 45% |Domestic
15 19 Rakuten Technology 3,327 20% 20%|Domestic
16 15 Bridgestone Automotive 3,147 -5% 81%|Global
17 20 Kao Personal Care 2,869 12% 37%|Global
18 18 7-Eleven Retail 2,798 2% 44%|Global
19 17 Shiseido Personal Care 2,729 -5% 57%|Global
20 21 Suntory Food & Beverages 2,558 8% 46%|Domestic
21 16 SMBC Financial Services 2,511 21% 34%|Global
22 24 Kirin Food & Beverages 2,476 11% 34%|Domestic
23 23 Asahi Food & Beverages 2,410 7% 34%]|Domestic
24 26 Tokio Marine Financial Services 2,039 2% 37%|Global
25 22 Suzuki Automotive 2,000 -12% 66%|Global
26 28 Daikin Machinery 1,980 18% 77%|Global
27 25 Mizuho Financial Services 1,747 -17% 41%|Global
28 27 Komatsu Machinery 1,654 -13% 84%|Global
29 31 Unicharm Personal Care 1,569 7% 62%|Global
30 32 Yamaha Diversified 1,480 8% 86%|Global
31 34 Shimano Machinery 1,466 17% 89%|Global
32 29 MUJI Retail 1,460 -11% 38%|Global
33 33 Hitachi Diversified 1,357 7% 48%|Global
34 35 NISSIN Food & Beverages 1,289 13% 27%|Global
35 30 Mazda Automotive 1,199 27% 82%|Global
36 38 SECOM Security 1,004 1% 5%|Domestic
37 41 Mitsubishi Estate Construction & Real Estate 1,000 5% 11%|Domestic
38 52 Fujifilm Diversified 959 21% 57%|Global
39 36 DENSO Automotive 956 -15% 57%|Global
40 45 OMRON Electronics 952 8% 54%|Global
41 51 Fujitsu Business Services 934 17% 32%|Global
42 39 Yakult Food & Beverages 930 -5% 45%|Global
43 56 Ajinomoto Food & Beverages 926 19% 57%)|Global
44 49 Kubota Machinery 924 13% 67%)|Global
45 46 Terumo Healthcare 915 6% 69%|Global
46 43 Kikkoman Food & Beverages 909 0% 60%|Global
47 50 HOYA Precision Equipment 881 9% 72%|Global
48 37 KOSE Personal Care 840 -18% 32%|Domestic
49 55 KEYENCE Electronics 833 7% 53%|Global
50 48 Makita Machinery 822 0% 80%|Global
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Best Japan Brands 2021 (51-1001z)
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Global/
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51 54 NTT DATA Business Services 805 3% 40%|Global
52 61 LINE Media 803 11% 26%|Domestic
53 47 Lawson Retail 792 1% 10%zki# | Domestic
54 44 Ricoh Business Services 779 -14% 57%|Global
55 65 BANDAI NAMCO Entertainment 758 19% 31%|Domestic
56 57 Olympus Healthcare 743 -4% 82%|Global
57 59 ASICS Sporting Goods 722 -3% 73%)|Global
58 62 Daiwa House Construction & Real Estate 706 1% 10%zki7 | Domestic
59 53 Isuzu Automotive 698 -11% 60% |Global
60 67 Nomura Financial Services 693 11% 20%|Global
61 42 Mitsubishi Electric Diversified 683 -28% 42%|Global
62 40 Japan Airlines Logistics 671 -30% 39%|Domestic
63 64 Pigeon Personal Care 664 3% 58%|Global
64 69 Meiji Food & Beverages 660 7% 10%3K# | Domestic
65 73 NEC Business Services 620 13% 24%|Domestic
66 60 Epson Business Services 617 -17% 76%)|Global
67 66 FamilyMart Retail 605 -5% 14%|Domestic
68 70 Murata Electronics 584 1% 91%|Global
69 79 Nitori Retail 573 39% 10%3K# | Domestic
70 71 Calbee Food & Beverages 538 -T% 18%|Domestic
71 63 Mitsubishi Motors Automotive 537 -22% 80% | Global
72 76 Sompo Holdings Financial Services 512 3% 17%|Domestic
73 68 Mitsui Fudosan Construction & Real Estate 507 -19% 10%zki7 | Domestic
74 7 Asahi Kasei Diversified 481 1% 40%)|Global
75 75 ORIX Financial Services 479 -11% 21%|Domestic
76 72 Brother Business Services 476 -14% 81%|Global
7 78 Casio Electronics 475 5% 69%|Global
78 94 WORKMAN Retail 474 57% 10%3K7% | Domestic
79 74 Dai-ichi Life Financial Services 453 -16% 28%|Domestic
80 83 Sagawa Logistics 441 10% 10%3K7# | Domestic
81 81 Matsumotokiyoshi Retail 439 7% 10%3R37 | Domestic
82 58 Nikon Precision Equipment 428 -44% 85%)|Global
83 89 KONAMI Entertainment 377 8% 22%|Domestic
84 90 ABC-MART Retail 359 4% 29%|Domestic
85 84 Toshiba Diversified 352 -12% 41%|Global
86 96 Lion Personal Care 351 18% 27%|Domestic
87 86 Resona Financial Services 348 -10% 10%3K# | Domestic
88 91 Sekisui House Construction & Real Estate 338 4% 16%|Domestic
89 80 ZOZOTOWN Retail 331 -19% 10%3kii | Domestic
90 92 Sharp Electronics 320 1% 65%)| Global
91 87 TOTO Diversified 317 -15% 25%|Domestic
92 85 Konica Minolta Electronics 314 21% 81%|Global
93 93 MS&AD Financial Services 299 5% 17%|Domestic
94 99 Mercari Retail 289 19% 10%3K3# | Domestic
95 98 Yamato Logistics 277 6% 2%|Domestic
96 97 POLA Personal Care 244 -10% 11%|Domestic
97 NEW  |FANCL Personal Care 239 New 10%3i7 | Domestic
98 100 Kewpie Food & Beverages 222 2% 10%3k3# | Domestic
99 NEW Rinnai Diversified 205 New 49%|Global
100 NEW  |MORINAGA Food & Beverages 201 New 10%3k3# | Domestic
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Top 10 Growing Brands (RifELtET5 Y REERLREE Top10)

WORKMAN (78{i1, BIELE+57%)

SRETEMEETOMITOEEE EVWSTS5Y RODNAZERIC, PORNRFZPFRY-Iv—TJ7vyoavze
HLOARICY—T'y hEILKRTBEVNWSWORKMANICUD TELBWHICGMBT SV ROIRI Y 3 VZEHEIL,. A
DIBESICENTS) ZHHEL. HRDF, MBEDOE. SEROFZECEZER. 1V IIVY—TEE
<. WORKMAN®D#WI 7 THD. TS5V RlifEZXBELTNRTON—&EE ""RERARTVN\YY—, £ LTR
L, HAIFBEICED, BERARDIZ—IBERERRE. BEAFICEDY -5y MIH T EHORFEPEMIC
EEIBRRE. BICEENTITITEITSY RMEEREL TV,

Nitori (691, BIFELE+39%)

BERKMEZNIR=IUTF s VI RADUROFEEZREL. FFBICHIIZIEEREZTED. ERREDAE—REZ
DREEEZSHIEEBEFEEE, T, BROLEHS. BE, YR, REFTEHHTIOT1—XFT3TET BE
DZ—XCE>FBREAE—T 1 ICHAKL. TEME T "EHEEN) TERAA—YICMZ THifEE) » LS,
=R, —ZNUTFPTVICKD, BREADBILEBEET —YDOMRERD., BEDIATSAY - AVSAIVEEHTS
C &L, ENTY—LALARAGBAGREZRHELTVES, £k, BATBCSVWTE, RitOBRECPHE=-—X% K
FZ T, BEALULE, 1 DTSV ROBHDERZR>TVNETD,

Nintendo (8fif. HifEEE+31%)

Nintendold. #tREBFIFETEEZED 7 1 — RN\vIPRE - REICHIZFREREIDIVATLEZEBEL. BEEO
SaZ5—-yavEED, EEOFRZBEROEZPH—EXICHDO AN T=HDZ<DTATSLE#H LTVWET, Z
DESEEHZEEIC. JAFBTALDFEALGEFEZBLSONSH, FDEFEDEULHRTHOTIL -V —ERXRT
X3 "HOFEN E53D0F%1 vk, 221FEHFICIFAZIN—BIL « AFIAX - I )X\VICHFIVF TX—)\— -
ZVUFVR= D=V R) BA-TVITBLHE, AVSAIVRITELAT S TENIntendoT S5V REKRT S
BEESICEPLTNET,

Fujifilm (38fif. HifELE+21%)

EVRABREBOZEWRICHB L. 1 FZy VBBERBEGIRERKITBFujifilm, 7TILAFETE >R EERC,
ANIVRT7EE. BHRAT « 7HEE. XF - EFHUKEE. 1 A—IVIEEANER. BICAVRATT7ICHITD TS
2 HAE) OZNZTNOEETHEDOKMZEREL. PUXY AT 1 WV Z—XNOHRBPEEREY—EZXAND
FOELAALHEDHEFEERRT IO ESFETHEO>TOWET, AOFBETIE. HEIAOF I« L ABREICHS
DMENFENTVWBIRAVIZINIVT I IVAE TPEH VR DEBERHZEAE—T 1 [CEBELRIEFED. Al
ZRAWEHEIOF D 1 VAMROZH R IREMHREZRRT G E,. HRFEICREICH D, I—RL—hRO-H

>~ ™alue from Innovationy OFRICAIFITEEL TWVEXT,

Rakuten (15fi. HifEEL+20%)

Rakuten(d. 70l EDH—ERXT, EFREEBEHNOE LIEAVN=2y TERICEBNICHEORF. tICEEVWEBED
PEXTIOAVATA (BEE) 1 ZER. ERENIINOELRE{LRY FD—0%, ECAV—RICHI-LTRENEZS
7=59 ShopifyE DR, SDGsICH# T DECE—)L "TEARTH MALL with Rakutens . FiBIOFKREF v FDAR5E.
HEREDODANXRBEEZEEEZNTIERAT 1 DG E. BRO—FEOD=Z—-XZRIGHNS., FithTo/OY—
ZEHCAE— REES > CEFRNGEZICHEL TV ERP—ELTNET,

BANDAI NAMCO (55fi, #iifELE+19%)

BANDAI NAMCOI(Z, HEAstEIE LTH/IFTWVWS TP (Fv S UYL EDHMEAE) HigE OXRBEICMHIFT, #A
ARBIRATLEEAL, EEE. BE(EAILRE) ZESAARD EHZRIENICER, VY L0BFEZTLEL.
2E&ZMICT "GUNDAM Café); EA—TVFTBLE. FREIVY—FTA VAV MERICEEN, 2OFBICHNWT
[&. "More Fun for Everyone at Home= CEET‘Z7VEENLZWVWEHE, "1 EWST—VYZBIF. ¥'—LDHHE
REDEERALERABERZERMAL. TVY—TAUAY MEEELTTEDCER AL EEBRLTVETD,

Ajinomoto (43fi. EiELE+19%)

Ajinomotold. FHEIREEFHBEICSWVWTRELR. 2030FEEY 3y TREBREOEERREE, ORBEOIHIC. 5
WHREEREEPFL. "O—RL—NTSV REE TRESIVIF—-IAVEN THERE Z82H5ET, &
¥MEoM EEBELTVWEYD, AOFBICSVWTERAELZEY a0t E.. FHRENEENTRRELE 73 VvER
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by ELH. BOBEHY -~ TAJINOMOTO PARK (KRDFR/N—2) 1 ZLYEY A MO SROEERIZHDIBEAY
Za-FIIBRBE. INETULICEEEDIVIT—IAY NERDDIERELZ<EBRALTVET,

Mercari (947, HIFELE+19%)

Mercarild, THilciEEEEHET. HRAILBY -y NTLAR%ZRIZ) 22y Y3V BREMROER, &
BELTWED, HENPRDOLTEMTESZ Y-y N TILA AZRIB7H. "RETHD & (Safe) 1 TEHETE
3 & (Trustworthy) 1 TAEMTHSZE (Humane) ; D3DZERIC 'V—Uy N TLA ADEXRRA, EFRE
L. EEMEORLICHBOHTVET, £, #E - YIVIFREIC. MercariflDIEREE "XIVHYRF—23y, &A—
TV RIEPERACRIWNRI DEREEDCENTED "B<D - 551 BEE. RERNICIED "H<NEE) DIRFE
ZRETD "HEYY A BEZVY -T2 EE, MEOY—EXATHEDERNEERHTNET,

Daikin (26fif, AiFLE+18%)

Daikin[d. JAFHADH EKTEIZHIRM) ELT. TIFIESTREXT « 7 TREH DWBHICA v E£—
VERRERRE. TOHR MILBSFIEY) EVWSRIVIVEERL. EIRAZREHR. "EIERROM
LWMiifEZRIZ I O—-/NIVE%E ZEELTVERT, Ffeo CNETOBIRTHRUHIEA X— TPROFUNDITY (R
B[C3%3) 1 TCONSIDERATION ((v&EEd) 1 IC. TEXPLORATION ($iZ#Kd3) 1 TPASSION (BEZH
D) 1 EVWSERZEMR., HRZESIL TV TV RADEBRZER>TNET,

Lion (86fi. AifFtb+18%)

Lionld. TREERAIRTTFOU—F 12 IhVI\=—, EULT. BR. b, FE - FEEB U ESERMm
fEDRIEICED., TEHOBEZ. Eo&&EDFEL. BLL, FIAEHEEDANY « FHLY") ZIN—/IKRE L.
"DEBFEDANIVRT T ORBICHDIBATNET, ZLT. N—NXICEIK—EBEHDHBDIA—-RL—KTSVR
FEHEEb, AOFBICEVWTIE. TFL1FL 1) & TFEWISVR) HS TEETSV R ANfEfbkEstE., THE
ERISEIEINZERFEDBHNT SV Ry ZBIELTVETD,

New Entrants (S>VF>JAD)

FANCL (97fi)

FANCLIE., TERBRZIF-T. HOPD 'R Z@BELES) EVWSEEOEBEDEE., "MHORRME & 'HF%
KREDEHE - HOEE, 28R, KDBEROFZME. HUOETERILTIRHIC "TT72TI S14TYavkEV Y,
Z7AD SR, —ANBIT IV RIASORETIELEL. BRBALIITREVSERATORBRIBEEAICTED
AZa=FT 1 ZRBH. £/, REEY3Y TVISION2030~it5EAhZE, £o&EULL, TorEBVDIC~) ZRHTD
7o, 2020588, BIZE40BEEDEIHICFANCLTSY ROKERIE M7 7o) S(RERIIT7, ZRIFL. "6, &
BE. iLWMEER, | ZE5—VICISVYRA=TV 1VF=TSVRIvINVDI IV —TR$LTHBC Space Japan
DI L TEEERME (CX) SYF2J2020) ICEWTEHE. 2EEHTLHNEANDS YV IA VERLTHE.
BERRMELCDOENDT S RFEBRRHER(IESETVED,

Rinnai (991i)

Rinnail&. 2020 (CRIE100AFEEBZ. RinnaiOd%ZE—#, 2020 FEZRIREE L T IHAFESE MG-shift
2020, (Global. Generation. GovernanceND Y7 M) Z&H#EE, JO0—-/NIVT 5V REULTOEER LEEZBIEL. 7
SYRAMA=IDE. EVaATILOFHEH. U>F1ITSY ROHLRRE - #ABEERERTL. BIEND TSV RICH
BEHODT ST VI HEETHHBREHBEOEET—VELTHIFTVWET, 75 RFOZ X Creating a
healthier way of livings ZHIEL. B2TOMEIVWESUAZREL TV TSV RAIX—IDEREICEND#HATL
9,

MORINAGA (100fi)

MORINAGAIZ. TBLLL., 72DLL, FTPHC) ZEYaY (BFER)IC. HRADALXDENTERELREED
RECEROTEICEMI D70, MECREBOHDIEM - P—ER - BHRERMIDZICEZI VY aVELTNERT,
B, STTRITIDELEICED, FLAUSLEORREFN’EED. RENC, BEC, BYERBREED
W EWSZ—XCIHZB7csH. BRTELELEFZEYR— T3 LR ABRFEOERFARCIMDBATHNET,
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e  TBest Global Brands 2020; S>> 75> Rld 2020FED T 5 v RffifEiZzEH

e BHAEAT—RICEHENTWBDZE

ST 5
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