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“Best Retail Brands 2014” it TOP50

TSUR{EE (US $m) % CHANGE
(BRAND VALUE)
1 Walmart 131,877 -6%
2 Target 27,123 8%
3 The Home Depot 25,696 12%
4 Amazon 23,620 27%
5 CVS/pharmacy 17,779 12%
6 Walgreens 15,519 8%
7 Sam's Club 13,543 0%
8 eBay 13,162 20%
9 Coach 11,588 -21%
10 Publix 10,157 2%
11 Lowe's 9,634 9%
12 Nordstrom 8,957 -12%
13 Costco 8,286 13%
14 Dollar General 7,711 8%
15 Victoria's Secret 6,249 2%
16 Macy's 6,084 383%
17 Kohl's 5,825 3%
18 Tiffany & Co. 5,440 5%
19 Staples 4,931 -11%
20 Best Buy 4,793 -41%
21 AutoZone 4,669 7%
22 Avon 4,610 -11%
23 Whole Foods Market 4,166 173%
24 Gap 3,920 5%
25 Bed Bath & Beyond 3,860 6%
26 Old Navy 3,214 15%
27 Sherwin-Williams 3,118 15%
28 Shoppers Drug Mart 3,111 -5%
29 Lululemon Athletica 3,087 -13%
30 Ross Dress for Less 2,444 16%
31 GameStop 2,336 -8%
32 T.J.Maxx 2,123 22%
33 Michaels 2,035 4%
34 Marshalls 2,028 19%
35 J. Crew 1,868 3%
36 PetSmart 1,812 10%
37 Banana Republic 1,795 2%
38 Canadian Tire 1,760 -3%
39 Dick's Sporting Goods 1,528 7%
40 Dollar Tree 1,496 14%
41 Tractor Supply Co 1,492 16%
42 Bath & Body Works 1,421 7%
43 American Eagle Outfitters 1,294 8%
44 Family Dollar 1,183 17%
45 Urban Outfitters 1,122 -5%
46 Advance Auto Parts 1,109 NEW
47 Buckle 1,082 6%
48 Cabela's 1,066 27%
49 Express 983 15%
50 Chico's 932 NEW
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“Best Retail Brands 2014" 3—Rvw/{ TOP50

Country of Origin TS R{fifE % CHANGE

(US $m) (BRAND VALUE)
1 H&M Sweden 18,168 NEW
2 Tkea Sweden 13,818 NEW
3 Zara Spain 10,821 NEW
4 Carrefour France 10,299 0%
5 Tesco U.K. 9,042 -16%
6 M&S U.K. 5,633 -14%
7 Auchan France 3,697 7%
8 Boots U.K. 3,376 2%
9 Aldi Germany 2,940 1%
10 Sephora France 2,143 20%
11 Leroy Merlin France 2,039 2%
12 Asda U.K. 1,791 7%
13 Lidl Germany 1,750 15%
14 L'occintane France 1,668 5%
15 Edeka Germany 1,543 2%
16 Next U.K. 1,424 4%
17 Mango Spain 1,277 NEW
18 Bershka Spain 1,268 NEW
19 El Corte Inglés Spain 1,221 NEW
20 Sainsbury'’s U.K. 1,192 12%
21 Mercadona Spain 1,115 NEW
22 Media Markt Germany. 1,110 -14%
23 Conforama France 1,083 1%
24 Decathlon France 1,027 4%
25 Massimo Dutti Spain 907 NEW
26 Albert Heijn Netherlands 866 NEW
27 Argos U.K. 813 1%
28 Dia Spain 778 NEW
29 Asos U.K. 661 59%
30 Darty France 622 -8%
31 Kaufland Germany 610 11%
32 Waitrose U.K. 566 32%
33 Dm Germany 548 13%
34 Rewe Germany 518 13%
35 Fnac France 508 1%
36 Morrisons U.K. 492 9%
37 Casino France 475 -2%
38 Migros Switzerland 437 -5%
39 John Lewis U.K. 427 36%
40 B&Q U.K. 417 3%
41 BIM Turkey 368 NEW
42 Coop Switzerland 308 NEW
43 The Body Shop U.K. 308 3%
44 Magnit Russia 272 NEW
45 Debenhams U.K. 267 -12%
46 Carphone Warehouse U.K. 231 NEW
47 Primark U.K. 212 24%
48 Desigual Spain 209 NEW
49 SportsDirect.com U.K. 204 NEW
50 Tous Spain 202 NEW
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“Best Retail Brands 2014" <733 249% TOP30

Country of Origin TS REhE % CHANGE

(US $m) (BRAND VALUE)
1 Woolworths Australia 4,948 8%
2 Uniglo Japan 4,160 14%
3 Coles Australia 4,061 11%
4 Lotte Department Store Korea 1,840 -8%
5 Chow Tai Fook China 1,834 NEW
6 Fairprice Singapore 1,519 1%
7 Lawson Japan 1,313 13%
8 Bunnings Warehouse Australia 1,169 6%
9 SM The Philippines 1,041 11%
10 Matahari Indonesia 963 11%
11 Parkson Malaysia 801 -32%
12 FamilyMart Japan 755 17%
13 Tanishq India 670 NEW
14 Big C Thailand 653 15%
15 Muji Japan 630 28%
16 Harvey Norman Australia 620 3%
17 Emart Korea 613 NEW
18 Hyundai Department Store Korea 601 1%
19 Myer Australia 584 -7%
20 Big W Australia 579 3%
21 Kmart Australia 555 8%
22 Suning China 511 -7%
23 Target Australia 511 -5%
24 David Jones Australia 426 -17%
25 Nitori Japan 403 22%
26 Belle China 402 17%
27 JB Hi-Fi Australia 378 13%
28 ABC-Mart Japan 350 NEW
29 Himart Korea 348 NEW
30 Hyundai Home Shopping Korea 334 10%
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“Best Retail Brands 2014" 7> F *)A TOP20

Country of Origin TS REhE % CHANGE

(US $m) (BRAND VALUE)
1 Natura Brazil 3,156 -21%
2 Oxxo Mexico 2,615 -29%
3 Bodega Aurrera Mexico 1,016 8%
4 Falabella Chile 547 NEW
5 Liverpool Mexico 485 NEW
6 Casas Bahia Brazil 420 10%
7 Sodimac Chile 381 NEW
8 Elektra Mexico 366 NEW
9 Renner Brazil 357 -30%
10 Lojas Americanas Brazil 320 -11%
11 Superama Mexico 319 -26%
12 Extra Brazil 263 -18%
13 Hering Brazil 261 23%
14 Exito Colombia 246 NEW
15 Suburbia Mexico 173 NEW
16 Tottus Chile 160 NEW
17 Havaianas Brazil 159 -5%
18 Pao de Acucar Brazil 147 -22%
19 Ponto Frio Brazil 147 0%
20 Arezzo Brazil 124 NEW
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